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ABSTRACT

The buyer behaviour pattern in the insurance market is quite
strong. Large varieties of insurance policies have been
introduced by numerous insurance companies. Consequently

there is a high competition in the insurance market.

Researcher hypotheses the main reasons for this high
competition are either people's lack of knowledge about the
individual benefits or lack of faith in the insurance market.

Accordingly four hypotheses were developed to test this.

The views & opinions were obtained from 300 customers and
10 insurance companies as the methodology of testing these
hypotheses. On their perception, expectations and acceptance
multiple regression analysis was performed to measure the
effectiveness of each factor and to find their influence over the

insurance market.

Customers views & opinions were obtained by means of five
point scale (Licker scale) and the score was used to find the

significance of each factor to the buyer behaviour.

The finding were that about 76% of the profits of the insurance
companies are dependant on the perception and 43% on the
expectation and 21% on the acceptance. That means that if the
company increase these factors by one unit the increase of the
profit dependant on the perception is 76% and on the
expectation 21% and perception 76%. There is another 19% of
unexplained and un-revealed factor on which the companies

profit depends.
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Therefore the researcher recommends that if those who got
involved in the insurance market want to change the buyer
behaviour pattern so as to increases their profit they should
pay concern about the factors the perception, expectation and
acceptance of the consumer. That is say that how the consumer
perceive and what are their expectaﬁce and how it can be made
acceptable the salient factors that would affect the

profitability of the insurance marketing.

In another words the companies should take more steps in
developing awareness among the consumers about the
individual benefit of the insurance to bring it to the expected
level of the consumer and also to enhance the reliability so as

to make it more acceptable to the consumer.
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