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Arch*eoE*gy Marketing

Bharatha ilrilantha Bandara idciaweiaT:

The term "ARCHAEtu{,SKEZ!!!8': introduced to explain about Archaeologigal__rnarkefirg.

T'his r.vork principally ccmpels with the idea of Archaeologicai findings and how to use them

for eleveiopment and grou,th of economy and horv to use thern for generate new foreign and

domestic income flows to econom.v. issues mentioned here were associated rvith econorny is

ver,v critical for the econor.ric fbnctionaiit3,' in general sense. As a developing country and a

weil privilege,J 'wittr 25SC years of lristory Sri l-arrka sh*uld pay her attention for

ARCI{AEU,{ARKETING for the successful eccnomic gro\Ath. T'his work itseif highly <{ealt rvith

marketing concepts asscciate with archaeology, economic benei'its of archaeologlcai

marketing, archaeologicai- tourisrn, sociai economicai and archaeol':gical cost, employment

flcws associate rvith archaeological areas or sites, Liquidity flows associate with/or generate

by means of, arciraeoicgica! sites and riestinations with reference tr: Sri Lankan context" The

section elaborate cf "marketing" throughout the siudy is used to explain "qrchaeo!@!:

market*?ELi:t!&ure'|. Further, it covers grauni pra.ctice in arcl:aeoiogical sitesidestinations fbr

tourisrn, cn the subject of ha'w tourist guides be a magnet for fcreigners to their wards by use

of casual cr cblique marketing methods on arshaeoiogicai findings and/or sites as well.

Fir':ally, this sfudy covers another direcii*n knorvn as cost cf ARCHAEMAFJ<ETING. Fiere, it

fbcuses on the cost in three aspects explieitly sociai economical and archaeological means.
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