Socio- economic factors affecting of consumer demand for
readymade garments in domestic market
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Introduction

The garment industry in Sri Lanka grew rapidly after introduction of free trade
in 1977, mainly because of quota-hopping East Asian garment exporters
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attracted by the country’s liberal trade regime, and able to relocate their already

well established garment businesses to Sri Lanka (Kapuge A.M., Smith
M,2006). Sri Lanka’s apparel industry began to grow significantly from 1980
by 54.8 SDR Million because of its open economic policy as well as the trade
and investment friendly environment (Sri Lanka Apparel Export Association,
2005). Sri Lanka’s apparel industry has grown under the quota system to be one
of the largest contributors to the export revenue of the country. Then, the
country has established itself as a reliable supplier of quality garments at singie

largest employer in the manufacturing sector the apparel industry provides
52.44 % for export composition of country in 201 1(Central Bank of Sn Lanka,
2011).

Clothes are products that satisfy the human’s basic need of covering the body
from various environmental conditions and other diseases. Garments and
textiles are an important and basic need in the existence of the human similar to
food and shelters. Hence, basic need of wearing is to protecting or covering the
bodies from weather conditions and other diseases. In today most of people
wearing clothes as a fashion. Then they used it as a media of showing their
social standards beauty and rich.

Problem Statement

Imported and Sri Lankan made garments marketed in domestic market in Sri
Lanka. There are some differentiations of demand between local and imported
garments. On the other hand, consumer have high bargaining power when
making decisions and they can reject or accept a product than that of past. They
can decide which industries existing long-term and which are fail. However,
there is a trend to buy imported garments in present. What is the reason for this?
There are highest capacities of garment industries in Sri Lanka to fulfill the
consumer needs. How to socio- economic factors significantly affect to
imported readymade garments from international market? Why people reject
the local made garments when having a higher demand for Sri Lankan made
garments from International markets?

Reference of the product type

This question was used to examine the consumer preference is about either
imported textiles or Sri Lankan readymade products. Consumer preference i1s
high for the imported readymade garments it is 56% of total sample. 46% of
customers are willing to buy Sri Lankan made garments in the total sample.
36% from 56% were male consumers where in government sector professions
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are about 28% (Field survey finding, 2011). As well as considering the age
groups and their preference about the product type, 17% of younger in age 20-
39 years were demanded the imported products. 22% from the 44% of total
sample are selected the Sri Lankan products. Consumers who are in income
level above Rs. 25000 were also selected the imported product with highly
agree. The unemployed consumers noted the high preference for Sr1 Lankan
made garments.

Graph 1. Preference of the product type.
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Source. Field survey data-2011
Objectives of the study

The objective is to study the socio-economic factors affecting the demand for
imported and local readymade garments in Sri Lankan market. The specific
objective is study the marketing strategies in domestic and international
marketers.

Methodology of the study

This study is mainly used primary data engaged with Anuradhpura and Kandy
districts. The simple random sample used to select customers from both
districts. Thirty customers selected from both districts out of number of six
shops. Items of the questionnaire satisfy on the educational, income levels, age
levels, and gender. Close ended type questionnaire for customers and used the
structured interview for obtaining the data from shop owners. Assessed the key
success factors using descriptive analysis in which tabulation and graphical
presentation used. Correlation and regressions used to study the relationship
between the variables for that run the SPSS.
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Socio factors affecting for demand of ready-made garments
Relationship between gender and demand

56% of the despondences who are the male in total sample for demanding
textiles 44% are female. Female who more considered the idea of durability it is
44% in the total sample. Considering the male, it is about 45% in the total
sample. 11% of male from total sample are neutral with the idea of durability.

Graph 2. Gender and perception for durability.
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Source. Field survey data-2011
Relationship between education level and perception for durability

About 50% in total sample its clearly shows that the most of consumers have
got Advanced Level Examination and about 30 % graduates demand the
textiles with perception of durability. Compare to other education levels where
in the sample who considered the idea of durability that was 33%, while 28 %
of the sample who are A/L passed customers were highly agree with the idea of
the durability.

Graph 3. Education level and perception for durability
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Relationship between age level and demand of readymade garments
Most of the customers are in age limit between 30-39 years. The 39 % of
consumers were in this age and 28% were in the 20-29 age limit. It is said that

young customers demanded textiles than other ages.

Graph.4. Age level and demand of ready-made garments
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Source. Field survey data -2011

Graph 5. Age and perception of Trade place.
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Source. Field survey data- 2011

67% in total sample of trade owners agreed with the idea of both easy to reach
the trade place and workers help that as consumers considered in demand of
ready- made garments. When considered the other ideas of trade owners it was
only 50% .

Graph 7. Trade owners’ view of the trade place
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Source. Field survey data-2011

It shows that 100% owners considered their trading place should be situated in
the middie of the town is a better marketing strategy, which they used in ready-
made garments marketing. As well as 83% in traders said, that company should
be in main road that is a good marketing strategy for ready- made garments
because that is a fashionable industry.

Graph 8. Nature of situation of the company
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Source. Field survey data-2011
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Customers who are in age limit of 40-49 considered the availability of all type
of ready- made garments in one place. It was 34% in the total sample and that is
due to low preference for shopping. 71% of total sample highly agree with
purchasing all type of ready- made garments in one place. But, most of people
have not a due place for buying ready- made garments. 50% of consumers in
total sample willing to buy ready- made garments from any places. Lowest
preferences are for shopping complex. Specifically, 26% of customers are
willing to buying ready- made garments in supper trade center.

Graph 6. Relationship between trade place and preferences of demand for
ready- made garments
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Source. Field survey data-2011

When demanding ready- made garments, 94% of consumers considered the idea
of availability of all the type of clothes in one place. As well as 72 % of
customers considered the easy to reach the trade place and 66% of customers
agree with good, will of the trade place. Help of workers, special offers,
company promotion and specialty of gender has taken equal opportunity by
55%.

Table 2 The attraction factors related to the trade place

Highly Strongly
Trade place agree Agree | moderate Disagree disagree Total
easy to reach 6 2 5 2 3 18
good will 1 7 “+ 3 3 18
workers help 3 -+ 8 0 3 18
special offers & gifts 2 3 5 3 5 18
Specialized as gender 3 4 3 5 3 18
all type of clothes 7 6 4 0 1 18
company promotions 3 a 2 3 3 18
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Economics factors affecting for demand of ready- made garments
Relationship between income level and demand of ready- made garments.

Consumers variant among the income levels from bellow Rs. 5000 to above
Rs.25000. 25% of consumers in total sample who demanded ready- made
garments in income level of Rs.5000 - 10000 and above Rs.25000, consumers
who are in this income levels influenced to the demand of ready- made
garments than consumers in other income levels.

Relationship between preference and price ranges.

Graph 9. Preference for the prices.
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Source. Field survey data

37% of consumers willing to demand of ready- made garments in Rs 500-1000
price range. 89% of consumers consider the moderate prices in which 33% of
male from the total sample. As well as 22% of consumers were in the 20-29 age
groups among in the 89%. Advanced level passed consumers and professionals
in the government sector consider the moderate prices. It is 33% and 22%
respectively. Customers who are in the income levels bellow Rs.5000, Rs.5000-
10000, and above Rs.25000 are considered the moderate price when they
demand readymade garments.
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Graph 10. Preferences of prices
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Source. Field survey data

83% 1in total trade owners said that most of consumers have considered
durability and great finishing when they demand readymade textiles.
Customers’’ view also same with regard the durability and finishing of the
readymade garments.

Graph 11.The consideration of the quality
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Marketing factors affecting for demand of ready-made garment

Graph 12. Preferences of consumer demand for ready-made garment
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Clearly shows that 44 % consider the quality is the major factor for ready-made
of the sample agrees with the prices, when
demanding the ready-made garment. Nevertheless, color was considered than
the prices it was 31% from total sample. It is shows that the customers also

garment demanding. 20%

considered the color variation when they are buying readymade garment.

Table 4. Related factors with fashion and color of ready-made garment

Fashion & color
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Source. Field survey data -2011

Consumers change the demand in order to considering needs, gender vise

fashion and timely fashion changing. 61% of customers agree with need of the
fashion, 55% of customers agree with timely changing of fashion and highest
record was for gender vise fashions it was noted as 72%. 22 % of government
servants agree with need of the fashion while 16 % of unemployed population
was highly agree with the need of the fashion.
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Trade oners view is same with customers veiw in wich need of fashion fashion
variation and brand name are the major demanding factors of the readymade
garment it was by 83%.

Gragh 12. Trede owners view of fashion variation
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Source. Field survey data- 2011

Relationship between sales and number of workers in the company

The sales quantity of the company is high in which having 30-40, 20-30 levels
of workers than the other level of workers. It is a high quantity as above 3000
units. It shows that there is an influence of the workers to maximize the sales
quantity of the company.

Graph 13. Sales and number of workers in the company
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Source. Field survey data- 2011
Company Facilities

83% of the customers highly agree with returning facilities of the ready-made
garments and 67% of customers highly recommended the availability of fit -on
rooms and supporting for selecting the ready-made garments.

Graph 14. Company facilities
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Giving fair prices, which related to the marketing strategy most of trade owners
used in textile marketing. As show in the graph it shows that 83% of trade
companies used the fair prices for keeping attraction of consumers. Giving of
special discounts, they considered as the second success marketing strategy

Graph 15. Company prices
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Graph 16. Company’s promotion
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Source. Field survey data- 2011

The owners who considered the strategy of good companionship it was 100% in
total sample while strategies of sales promotion and existing better workers
considered and it was 83% for each in total sample. The graph depicts most of
owners highly agreed with promotion strategy in which availability of new
fashions was the major demanding factor and it was 100% in total sample of
owners. According to the table there were no one avoid any strategy regarding

promotions when they marketing ready-made garment.

Graph 17. Company product

Source. Field survey data- 2011
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Conclusion and Recommendation

The main purpose of this study was to examine and assess the factors that affect
on consumer demand for readymade garments in terms of particular factor. As
well, as study the marketing strategies used for ready-made garment marketing
in both local and Sri Lankan readymade garments. It is very difficult to take the
total textile demand of consumers and whole textile trading companies at once.
Therefore, have chosen six of trading companies who are selling both types of
ready-made garment. Also according to some factors have identified the most
considering factor for ready-made garment demand and marketing strategies
used by the ready-made garments’ companies in their trade.

Conclusion

The social factors used Gender, Education level, Profession, Age that affected
to the consumers demand. The product type, prices, nature of the trade place,
quality, color and fashion are major factors for demanding the readymade
garments in which quality is most considerable factor in consumers demand for
textiles. Durability of textiles, need of fashion, color and availability of all the
type of ready-made garment in one place, facilities of company also affected for
consumers demand of ready-made garment.

Customers who are in age limit of 40-49 considered the availability of all type
of ready-made garment in one place. It was 34% in the total sample and that is
due to low preference for shopping. 71% of total sample highly agree with
purchasing all type of textiles in one place. 66% of customers agree with good,
will of the trade place. Help of workers, special offers, company promotion.
25% of consumers in total sample who demanded ready-made garment in
income level of Rs.5000 - 10000 and above Rs.25000. However, customers
among the all income levels consider the moderate prices for demanding ready-
made garment.

In addition marketing strategies used by the trade companies it influenced to the
supply and demand for ready-made garment. No of years that company existing
in this market, nature of the trade place and building, no of workers affected to
the ready-made garment marketing. It found that commonly affected factor is
situated place of the company. The product, place, price and promotion (4Ps),
were used for ready-made garment marketing in which place, product and
promotions are commonly used for marketing. The company situated in the
middle of a town regarding place, better companionship as promotion strategy,
availability of new fashions regarding product, facility of ready-made garment
returning regarding facilities and giving faire prices for ready-made garment as
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prices strategy were considered the owner as most affected factors for
demanding of ready-made garment. These also affected to consumer demand
for ready-made garment.

Recommendations

The findings of the study indicate that the existing demand for imported
readymade garment than that the Sri Lankan made. Therefore, high preferences
are need for Sr1i Lankan made garments. In that case, people must be
knowledgeable to identify, those products in which companies have
responsibility to introduce better Sri Lankan brands to their customers in the
present market. Because, textile and garment is the major contributor for the
Gross domestic product in Sri Lanka and also highest contributor in the
production sector.

Peoples who are in the existing market are knowledgeable and they have good
sighing to select better products. Hence, owners should be responsible to
introduce better products and it will be increased demand of textile. Further,
quality and fashion should be kept in the fair range of price for increasing the
demand from customers who are in low income levels.

Trade owners must always provide all facilities especially helpful workers for
selecting textiles when they are facing troubles it may lead to increase demand
of ready-made garment. Availability of same fashions, colors and designs
should be fit in to all the sizes and age limits. Finally, traders must keep their
reputation by supplying better services for ready-made garments.
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